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KEY INSIGHT:
Al citation is a powerful
endorsement for high-quality clicks.
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FROM KEYWORDS TO CONVERSATIONS (2013-2025)
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TRADITIONAL SEO vs. Al SEO

GOAL: GOAL:
Rank High Get Cited
OUTPUT: OUTPUT:
List of Links Synthesized Answer
QUERY: QUERY:
Short (4 words) Conversational (23 words)
METRIC: ‘ ( METRIC:
Rankings & CTR Citations & Mentions
AUTHORITY: ESSENTIAL FOUN DATIDN, AUTHORITY:
Backlinks 76% of citations come E-E-A-T & Topical
from Top 10.
BEHAVIOR: Strong SEO = Eligibility. BEHAVIOR:
Click to Website Answer on SERP
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CONCLUSION: THE CITATION ECONOMY IS HERE. ADAPT OR E
For brands NOT CITED: Organic CTR + 65.2%.
For brands CITED: CTR * 35%, Conversions 5x. The time to adapt is now.




